GENERAL INFORMATION TO HELP YOU BEFORE YOU ARRIVE AT
THE MORTON THEATRE

By Athens-Clarke County ordinance, the Morton Theatre is a smoke-free environment.

The E.D. Harris Pharmacy is available for sales of concessions. Food and drink are
permitted both in the Pharmacy and in the lower lobby ONLY. The sale of alcohol is
permitted with proper licensing before, during an intermission, and after an event. However
no alcohol can be served during an event.

The Morton Theatre can provide crews for load-in/out and a variety of other tasks. Please
see the Rate Schedule for associated labor fees. We ask that you give a minimum two week
notice if you require us to provide crew for your event.

The Morton Theatre does not have a resident sound designer, nor do we have a resident
lighting designer. We can provide you with the names of local designers that often work at
the Morton Theatre.

The Morton Theatre has a general hanging plot which is very versatile, if you need to move
or add instruments, we request that during your strike you restore the plot. If the house plot
has not been restored, you will be billed for the manpower required for restoration.

There are 2 tables available for use on stage. Other tables are available for concession sales.

If a special parking or blocking off streets is required, please alert us. Due to our position as
a government agency, avenues are open to us to handle such situations properly and
efficiently.

The parking lot next to the Morton Theatre is privately owned. Please do not park there
when you arrive at the theatre for rehearsals, performances, nor loading and unloading.
They will tow your vehicle.

For your posters, flyers, and other P.R. related items: The Morton Theatre is spelled with an
“RE.” The building’s physical address is 195 West Washington Street, Athens, Georgia
30601. If you would like to provide the theatre’s phone number as a contact for information,
please use our Events Line number (706) 613-3771. If the Corporation is co-sponsoring
your event, specific phrases and logos should be attached to all of your promotional
materials and programs.
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